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York Tech Joins the National #GivingTuesday Movement to Challenge Community to Give Back 

While people dash for deals on “Black Friday” and “Cyber Monday” York Technical College partner-
ing with #GivingTuesday on December 3 to inspire people to take collaborative action to improve 
their local communities, give back in better, smarter ways, and help create a better world.  

#GivingTuesday, led by the organization 92Y, is a special call to action and creates a national day of 
giving around the annual shopping and spending season. For the second year in a row, #GivingTues-
day is striving to prove that the holidays can be about both giving and giving back by collaborating 
with different organizations to show that people can give as good as they get.

“It’s been a privilege to work with remarkable leaders all over the country building a movement 
around #GivingTuesday,” said Henry Timms, 92Y’s Interim Executive Director. “This initiative has 
truly been crowd sourced by some of the smartest and most connected minds among the next genera-
tion of philanthropists and entrepreneurs.”

Throughout #GivingTuesday, York Tech will utilize its social media network to promote a message 
of philanthropy and challenge its students, employees and community members to make a pledge to 
give back. Whether it be giving more volunteer time, more financial gifts, or donations such as food 
or clothing, the College wants people to put themselves to the test in this season of giving. 
“As we prepare to spend time with family and friends, it’s important to remember that we are all part 
of a family and community here at the York Technical College. As a family, we depend on each other 
to accomplish our shared mission,” VP of College Advancement Melanie Jones said. 

York Tech stands by the idea that giving should be something we share as we demonstrate our com-
mitment to give back to society and create a culture of philanthropy.  Whether you choose to volun-
teer, give, share, or donate to your favorite charity, you can share your action of giving on social media 
with the hashtags #givingtuesday and #yorktechgives. You can also upload a photo of your pledge 
or “unselfie” (an unselfish photo of yourself) and share it with the York Technical College Facebook 
page, or mention us on Instagram or Twitter @yorktech to show all the great things that you do to 
help improve your community.  

 “Together we can transform how people think about, talk about and participate in the giving season,” 
Jones said. 

-more-



About York Technical College: 
York Technical College Mission: Building Our Community Through Maximizing Student Success

About #GivingTuesday: 
#GivingTuesday is a movement to celebrate and provide incentives to give. It will culminate with a global 
day of giving on December 3, 2013. This effort harnesses the collective power of a unique blend of part-
ners— charities, families, businesses and individuals—to transform how people think about, talk about 
and participate in the giving season. #GivingTuesday will inspire people to take collaborative action to 
improve their local communities, give back in better, smarter ways to the charities and causes they cel-
ebrate and help create a better world. #GivingTuesday will harness the power of social media to create a 
global moment that is dedicated to giving around the world.

To learn more about #GivingTuesday participants and activities or to join the celebration of giving, please 
visit:

Website: www.givingtuesday.org
Facebook: www.facebook.com/GivingTuesday
Twitter: twitter.com/GivingTues

###



York Technical College Social Media Guidelines 

Engagement
Engagement is one of the most important factors of effectively executing a social media strategy.  Because 
our audience is distracted with newsfeeds,  ads, multiple social media outlets and more, our job is to 
create content that will grab our audience’s attention. To do so, we must focus on adding humanistic value 
to our social media conversation while using tactics that promote our news, events, programs and other 
updates. 

Goal
Awareness: To create awareness of York Tech’s news, programs, events etc. 
Behavior: To get people within our audience to “like,” or follow our social media platforms 

Listening 
Listening includes measuring basic social media metrics, such as mentions, likes, shares, follows etc. 
In order to craft effective content we must listen to the socialsphere to get a feel for what is taking place 
around us. We can do this by searching online news, trends, and conversations that are taking place 
within our industry and community. Be sure to also listen to things that are impacting the world such as 
economics, governmental affairs, pop culture, etc. 

Listening Tips 
See where York Tech fits in and join the conversation 

Continuously search York Technical College and related phrases: 
• @yorktech 
• #YorkTech
• “York Technical College”
• “Community College News”
• “Technical College News”  

Follow educational sites such as: 
• Apprenticeship SC
• U.S. News Education
• Inside Higher Ed
• American Association of Community Colleges 

Keep up with local, national and regional news:
• Local News  - The Herald (@RHHerald), WBTV (@WBTV_News)
• Reporters – Anna Douglas/Herald (@ADouglasHerald) Alison Rauch-    
             CN2(@Alisonrauch) 
• National News – The Associated Press (@AP), CNN (@CNN)

Social Media Do’s and Don’ts  
Below are the guidelines to follow to ensure you are properly representing York Technical College in the 
social media space. 



• Answer questions in a timely manner
• Find popular/trending topics and tie in York Tech 
• DO NOT delete posts UNLESS they contain explicit or offensive content 
• Always try to find an opportunity to use tags, hashtags and mentions to engage audience 
• Use conversational tone
• Post relevant/timely content  
• Add relevant multimedia whenever possible 
• Retweet, share and repost relevant content
• DO NOT post the same content back to back 
• For Linked In: When connecting do not use standard LinkedIn message “I’d like to add you …” Express     
 why you want to connect or how you’ve connected previously 
• Do NOT make false promises or deliver misleading information. If someone needs answers, either contact  
 someone on behalf of them or give them the proper contact information to address their concerns. 
• DO NOT give out others’ personal information via social media unless it is already publicly accessible
• DO NOT share passwords or other confidential information 

Urgent/Crisis Communications via Social Media
If an urgent message needs to be communicated, be sure to have as many details as possible before posting. If de-
tails are not available at the time, be prepared to answer questions, or point someone in the direction where ques-
tions can be answered in a timely manner. 

Do not leave questions unanswered. If you do not know, respond with a generic response such as: 

“We do not have much information at the time, however, we will post updates on all of our online channels as 
soon as we get more information.”

NEVER LIE: Transparency is key, if you do not know the answer to something, do not make up something up, 
fabricate, or hide any details. Simply wait to get approval from supervisor on how to proceed. 

Social Media Campaigns
Create campaigns that engage our audience by utilizing:

GOALS: Very broad overall desired outcome of campaign
SMART OBJECTIVES: The specific method you plan to use to achieve your goals
• Specific: The what, why and how.  Written clearly and concisely 
• Measurable: Allows for tangible evidence for whether or not you accomplished your goal
• Achievable : Realistic. Slightly challenging but defined well enough to be able to be achieved 
• Results Focused: Should measure outcomes not activities 
• Time Bound: A time frame should be given in order to achieve this goal

TACTICS: The actions that are taken to meet your objectives. Each objective should have its own set of tactics.

MEASUREMENT: Distinguish in what ways you are going to measure whether or not you met your goals 

BUDGET: If a budget is going to be involved, propose the budget, gain approval, plan it out in advance.



Scheduled Posts
Use social media dashboard to pre-plan a set weekly social media schedule

• Facebook Goal – at least 2 posts per day
• Twitter Goal – at least 5 tweets per day
• LinkedIn Goal – at least 1 post per day 
• Instagram Goal – at least 1 post per day 

Twitter Posts
• YTC degree/certificate program notifications 
• Industry news (related to YTC programs)
• SC Tech System Updates
• Student Services Updates
• YTC News/Press Releases 
• Use hashtags
• Find popular/trending topics and tie in York Tech 
• Initiate Twitter Chats (#YorkTechTuesdays) 
• Marketing material – ex: Career Focus 

Facebook Posts 
• Focus on engagement and announcements
• Be sure to use photos and videos as much as possible 
• Share news stories directly form the source’s FB page (especially CN2) 
• Use links whenever possible 

LinkedIn Posts 
• Article and event based content
• Try to stay away from college announcements 
• Make connections with:
  Media
  Other college’s and universities,
  Faculty and staff (including those from other institutions)
  Industry related organizations
  Higher Ed publications 

Instagram Posts 
• Photo worthy moments
• Utilize video
• Participate in trends (#ThrowBackThursday/#TBT)
• Use our own hashtags - #YorkTechTuesdays 
• Faculty and student spotlights 
• Ads
• Event Flyers
• YouTube Videos
• News Stories (videos and photos) 
• Use Instagram language 

Pinterest Posts 
• Create boards that can be useful to our audience
• Fast Facts about community/technical college



• Help with college/life balance
• Tips for academic success
• Reminders for events
• York Tech News
• Industry News 
• Student life photos 

Google Plus Posts :
• Facts
• Statistics
• Quotes
• News 
• Research
• Links to other articles
• Videos and Photos 

For TIPS or REMINDERS on what to post visit
http://www.prdaily.com/Main/Articles/14341.aspx#
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Message from the President 
Greetings, 

As a college president, I am proud to say that I 
began my college education at a two-year institution, just 
like York Tech.  Earning my associate degree built a strong 
foundation for me to accomplish my personal and profes-
sional dreams.  

Here at York Tech, we are committed to building our com-
munities by maximizing student success. For over 47 years, 
York Technical College has worked to support economic 
development in Chester, Lancaster and York Counties. We 
exist to help students achieve success for themseleves, their 
families, and thier community. 

We strive to provide students with the best possible sup-
port system for meeting thier needs as they relate to our 
mission of improving lives through education and training. 
We are proud of the work we have accomplished to attract 
new businesses, expand jobs, and help people find the right 
occupational fit for their lives.

Greg F. Rutherford, Ph.D.
President
York Technical College



About York Technical College 
Our College
York Technical College, a member of the South Caroli-
na Technical and Comprehensive Education System, is 
a public, two-year institution of higher education that 
offers a variety of associate degrees, diplomas, and 
certificates. Through maximizing student success, the 
College seeks to contribute to the economic growth 
and development of York, Lancaster, and Chester 
counties and of the State.

Our Mission
Building Our Community Through Maximizing 
Student Success

Our Values
Authenticity and Empathy = BE REAL
Proactivity and Commitment = BE BOLD
Interdependent Achievement and Legacy = BE BETTER

Our Vision
To become the best partner for economic development, 
the best place to work and the best place to learn. 

 Quick Facts:

    Founded: 1964
    Main Campus Size: 118.5 acres

    Main Campus Buildings: 15
    Off-Campus Size: 59.2 acres

    Off-Campus Buildings: 8

ENROLLMENT 2012-2013 
(Annual Unduplicated Headcount)

    Credit Students: 6,923
    FTE Enrollment: 3,572

FACULTY/STAFF

    Full-Time Employees: 272
    Part-Time Employees: 319

ACADEMIC PROGRAMS & AWARDS 2012-2013

    Programs of Study: 89
    Degrees, Diplomas, Certificates

    Awarded: 765

ECONOMICS

    Total Budget: $38.9 Million
    Economic Impact: $192 Million



Media Coverage 

http://www.heraldonline.com/2014/02/24/5710787/york-tech-campus-upgrade-plan.html
http://www.wbtv.com/story/24350979/york-tech-announces-second-free-enrollment-day
https://www.facebook.com/photo.php?v=10151886716962144&set=vb.57218502143&type=3&theater
http://www.bizjournals.com/charlotte/blog/outside_the_loop/2013/11/schaeffler-to-start-apprenticeship.html
http://www.heraldonline.com/2014/01/10/5569837/york-tech-and-columbia-college.html


• YORK TECH TO HOST FAFSA FRIDAYS TO ASSIST STUDENTS WITH FEDERAL AID PROCESS
• YORK TECH AND COMMUNITY CELEBRATE BLACK HISTORY THROUGH MUSIC
• LANCASTER WORKS, YORK TECH PARTNERSHIP CREATES 115 SCHOLARSHIP OPPORTUNI 
 TIES FOR NEW MANUFACTURING TRAINING PROGRAM
• YORK TECH PREPARES STUDENTS FOR COLLEGE WITH ‘COLLEGE GOAL SOUTH CAROLINA’  
 EVENT
• NEARLY 700 STUDENTS NAMED TO YORK TECH’S DEAN’S AND PRESIDENT’S LISTS
• YORK TECH EVENT TO ACCELERATE STUDENTS’ PATH TO A CAREER, SCHOLARSHIPS   
 AVAILABLE
• YORK TECH PRESIDENT TO APPEAR ON CPCC’S ‘JOB READY’: HIGHLIGHTS IMPROVING  
 THE 
• ECONOMY THROUGH EDUCATION
• YORK TECH OFFERS STUDENTS OPPORTUNITES TO GET A JUMP START ON A CAREER
• YORK TECH FACULTY ENCOURAGES STUDENTS TO CARRY ON LEGACY OF MLK
• YORK TECH ANNOUNCES NEW SCHOLARSHIP OPPORTUNITIES
• COLUMBIA COLLEGE AND YORK TECHNICAL COLLEGE PARTNER TO OFFER BACCALAURE 
 ATE DEGREE COMPLETION PROGRAM
• YORK TECH PULLS IN NEARLY 200 STUDENTS AT SECOND FREE ENROLLMENT DAY
• YORK TECHNICAL COLLEGE FEATURED IN STATEWIDE JOB STUDY
• YORK TECH TO OPEN ITS DOORS TO PROSPECTIVE AND NEW STUDENTS DURING SPECIAL  
 HOLIDAY HOURS
• YORK TECHNICAL COLLEGE RELEASES LEGO COMPETITION RESULTS
• YORK TECH TO HOST ANNUAL LEGO LEAGUE COMPETITION, WINNERS TO COMPETE FOR  
 STATE CHAMPIONSHIP

York Tech News 

View more college news here

http://yorktech.edu/collegenews/02272014.htm
http://yorktech.edu/collegenews/02242014.htm
http://yorktech.edu/collegenews/02142014.htm
http://yorktech.edu/collegenews/02142014.htm
http://yorktech.edu/collegenews/02172014.htm
http://yorktech.edu/collegenews/02172014.htm
http://yorktech.edu/collegenews/02102014.htm
http://yorktech.edu/collegenews/02032014.htm
http://yorktech.edu/collegenews/02032014.htm
http://yorktech.edu/collegenews/01302014.htm
http://yorktech.edu/collegenews/01302014.htm
http://yorktech.edu/collegenews/01302014.htm
http://yorktech.edu/collegenews/01282014.htm
http://yorktech.edu/collegenews/01212014.htm
http://yorktech.edu/collegenews/01172014.htm
yorktech.edu/collegenews/01102014.htm
yorktech.edu/collegenews/01102014.htm
http://yorktech.edu/collegenews/01082014.htm
http://yorktech.edu/collegenews/12132013.htm
http://yorktech.edu/collegenews/12122013.htm
http://yorktech.edu/collegenews/12122013.htm
http://yorktech.edu/collegenews/12092013.htm
http://yorktech.edu/collegenews/12062013.htm
http://yorktech.edu/collegenews/12062013.htm
http://www.yorktech.com/CollegeNewsStories.php


Career Focus
Career Focus is York Technical College’s magazine. An issue is published each semester to keep 
students, prospective students, faculty, staff and community members aware about the different 
programs and opportunities available at the College. Each issue is unique, in that there are new 
stories, tips, statistics, and more that are tailored to our core audiences. 



Office of Strategic Communications and Marketing

SERVICES
The Office of Strategic Communications and Marketing provides, and is instrumental in making 
available, a number of support services to the College that fall into one of four main categories: 
Media and Public Relations, Graphic Design, Strategic Marketing, and Multimedia Services.

Media and Public Relations

Graphic Design

Strategic Marketing

Multimedia Services

•     Maintaining contact with, and disseminating information to students through   
      social media channels
•     Communicating important news and information about the College to the media        
      and the community
•     Planning, implementing and publicizing College events

•   Producing publications and marketing collateral for the College from concept            
    to finished product
•   Designing College advertisements to be used in various advertising media

•     Developing and implementing marketing plans for the College and its various                
      departments
•     Providing advice and assistance in program marketing strategies and placement

•     Creating solutions for website development and promotion
•     Offering photographic services

About Our Office
Under the umbrella of the College Advancement division, the Office of Strategic Communica-
tions and Marketing provides a number of support services for the College, serving primarily as 
the College’s contact for the media. The office writes all press releases and news advisories for 
the College, and oversees the College’s web presence. The Office of Strategic Communications 
and Marketing also handles the promotion of the College and its educational opportunities and 
ensuring the College’s marketing materials and advertising convey a positive and consistent 
brand image. To preserve our brand integrity, College personnel are requested to coordinate 
with the Office of Strategic Communications and Marketing and submit a request for assistance 
in the production of all non-instructional material that is developed for the purpose of 
promoting or publicizing the College prior to being released to the general public.



Meet Our Staff

Monique Perry
Director of Strategic Communications & Marketing and Public Information Officer
(803) 981-7161 
mperry@yorktech.edu

Chrysten Crockett
Marketing Coordinator 
(803) 327 – 8032
ccrockett@yorktech.edu

Josh Ford
Graphic Design Intern 
jford@yorktech.edu

Susan Clark
Community Outreach Coordinator
803-981-7174
sclark@yorktech.edu

“As a community outreach coordinator, I strive to inform the community about all the opportunities 
available at York Tech. I believe in this college, and the work we are doing to help students reach 
their goals.”

“Being the graphic design intern not only means I get to use the knowledge I’ve learned as a stu-
dent at York Tech, but I also get to create visual represenations of  the opportunity that the college 
offers its students and community.”

Kinsley Benson
Strategic Communications and Marketing Intern 
kbenson@yorktech.edu

“As the SCM intern I strive to learn all that I can from each experience while bring-
ing a fresh outlook to the team and the college.” 

“My goal every day is to try to figure out a way I can make people see just how great York Tech is. 
The students’ stories are what drive me to continue to create content that positively reflects what 
the college stands for.”

“This isn’t a job, this is my calling. Helping people achieve their dreams and giving them the hope 
and confidence to succeed in life is priceless. That’s why I love higher ed, and remain passionate 
about my contributions to our mission.”


